
Mr Copps. I saw the recent commission hearing on c-span, and as a veteran
broadcaster, I was very impressed with your poise and obvious experience with
the complicated issue of consolidation in media.

No doubt you are very aware that technology really enabled the media groups to
benefit by purchasing mulitple radio properties in key cities. Before the 1996
Act, most stations had time-consuming analog tape equipment and receiving
syndicated programming over expensive satellite.

High speed ISDN made it effective for stations to syndicate their talent,
production, on-air production elements etc. Consequently, jobs were also
consolidated and owning multiple stations became profitable, even if personality
became homogenized (as the committee stated.) These changes were inevitable,
just like the corner hardware store had a personality that Wal-mart will never
have.

The 1996 Act just enabled this change to proceed faster. Technology advances
made it economically beneficial.

Now what. Well as a 15 year radio professional, my biggest concern is the
constant "Barrier to Entry" enable by the FCC

You all spoke about localization, yet if I want to license a frequency in a
small market (say North Dakota, as was mentioned) The cost and red tape in
getting a license granted is well...typical government.

Why shouldn't I be able to purchase and operate a radio station in a small town
for a $200,000 investment. After all it no longer requires large amounts of
equipment and overhead. A corner Deli costs more to set-up.

Just look at the price of a radio station in a small remote North Dakota town.
There are only so many frequencies to go around so the short supply drives up
prices.

If the House really wants to foster "localization" then open up the
opportunities for entrepenuers. Find a way to allow more dial positions. Heck
even the huge shopping malls have room for those little t-shirt vendor carts in
the lobby.

But broadcasting has no room for small business. And that's what should be
addressed when discussing media consolidation. Believe me, many of my peers who
work in major North American radio would love to put professional, responsible
stations on the air.

Help me bring back Mom and Pop radio and you will get the localized products
that serve the consumer with choices.


